
1. Think about the Starbucks brand.  Identify at least two of its brand elements (name, logo, symbols, packaging, etc.) and assess their ability to contribute to brand equity according to the choice criteria identified in the chapter and our class discussions.


2. Do you have a favorite brand character? Do you think brand characters contribute to brand equity in any way? How?  Can you relate their effects to the customer-based brand equity model?


3. What are some other examples of slogans not listed in the chapter that make strong contributions to brand equity? Why?


4. Choose a package for any supermarket product. How does the brand’s packaging contribute to the equity of the brand?
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